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on Gl for wines

Jesus Mora Cayetano,

CECRYV (Spanish Association of Geographica
Indications for wines)
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legal concept
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3. Achievements that GGII have got

Photo: P.D.O. Rias Baixas. AuthoXurxo Lobato (Galicia)
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GIl: much more than a legal concept

Vinegrower in P.D.O. UtietRequena (Valencia)
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1. Gl: much more than a legal concept

@ A bit of history:

@ More than a century ago, in the wine sector.

@ Regions with natural and historical conditions plus kaw

(Jerez or Rioja in Spain, Champagne in France, Porto in Portugal,
Chianti in Ital¥X)

@ Natural conditions + knowow = recognised quality

-
Reputation » Higher value
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1. Gl: much more than a legal concept

@ Originated in the first quarter of thEX" century:

@ In the Mediterranean countries

g

Gls talk about products with history,

Transferring prestige to people
with tradition, with soul

and territory
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1. GI: much more than a legal concept

@ Gl winesVs.Non Gl wines » Grapesfrom different regionsor countries
No clear link between product and an specific geographical ar

@ Nameidentifyinga product coming froma concretegeographical area

@ There is &lear link between the specific characteristiasd the geographical area
(natural and human factors)

Two different types of protection:
V PDO (Protected Designation of Origitie main expression of a Gl
V PGl (Protected Geographical Indication) [N JOY

TS FROM
UROP

33 EUROPEAN UNION




1. Gl: much more than a legal concept

@ Definitionof PDOwines(art. 93, Regulation1308 2013

@ Thename of a regiohspecific place to describe a product fulfilling the following requirements

(i) the quality and characteristiosf the product areessentially or exclusively due to a
particular geographical environmenith its inherent natural and human factors;

(i)  thegrapes come exclusively from that geographical area

(i) theproduction takes place in that geographical area;

(iv) the product is obtained from vine varieties belonginyites vinifera.
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1. Gl: much more than a legal concept

@ Awine protectedby a Glimplies

@ Collective property Group of

roducers from
@ Collective interests P

the specific
region

@ An indivisible right that belongs to the community

g

The only applicants for the
registration of a Gl [N JUY
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Harvesting at twilight in PDO Tacoronte-Acentejo (Canary Islands)
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1. Gl: much more than a legal concept

@ Awine protectedby a Glimplies

@ Tocomply with a product specification

g

Including all the requirements for production and wine making proct

@ To stablishmeans of control and certification

g

Certification body, impartial and independent, for quality controls of the product
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1. GI: much more than a legal concept

@ Awine protectedby a Glimplies

@ Labels must be previously approved » PDOs have stricter rules than the ones establish
by the EU

@ All PDO wines must have a guarantee seal

g

Guaranteeing quality, origin and
conformity with products specifications

* AN098710 AN098710
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Guarantee seals in PDO Rioja (La Rioja) ENJ OY
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1. Gl: much more than a legal concept

@ Protectedby national Europearmandinternationallaw:

@ At European Level

A Registration systemspecial procedure
A High level of protectionan Intellectual Property Right

@ At international level

A Paris ConventiofiL883)

A Madrid Agreemen{1891)

A Lisbon Agreemen(t1958)

A TRIPS Agreeme(it994)

A Bilateral AgreementtSingapurMERCOSUR, Japan, Canada, Vietnam) [NJOY
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1. Gl: much more than a legal concept

@ Protection as Intellectual Property Right

@ Any direct or indirect commercial use by comparable products not compliant with the specifica

¢ Any misuse, imitation or evocation, even if the true origin of the product or service is indicated
an expression such &tyleQ¥/peQéhethodQds produced i¥mitationQHavorQikeQ X

@ Any other false or misleading indication as to the provenance, origin, nature or essential
gualities of the product, on the inner or outer packaging, advertising material or documents

@ Any other practice liable to mislead the consumer as to the true origin of the product
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1. Gl: much more than a legal concept

@ A much broader meaning

g

Not only an origin linked product of specified quality, but gdeople and territory

A3

@ Gls are ambassadors: distinguishing marks. Brand image and prestige
@ Not an abstract entity, but an association of producers and winemakers

@ Economic importance and a tool to compete in global market
@ Maintaining population in rural areas [NJOY
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1. Gl: much more than a legal concept

Collective heritage!

g

Protecting cultural
and gastronomic legacy

Harvesting in PDO Ribeira Sacra (Galicia)
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1. Gl: much more than a legal concept

@ Economic importance Il
N

Attracting investments and
iInvigorating local economy

@ Gls meameputation, prestige
and brand imagdor a region.

A know-how linked to a region
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Vineyardsin PDO Montilla-Moriles (Andalucia) T'S I:ROM
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1. Gl: much more than a legal concept

@ A system used in a country to recognise a superior quality

@ Remember! A Gl is nonly a product of high quality linked to an specific origin

g

A Gl isalso people and territory

Vineyards in PDO Bizkaiko Txakolina Vasque Countrry) ['NJR%r!
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